& My Drive - Google Drive

(& & indianjournals.com/ijor.aspx?target=ijor;jims8m&volume=25&issue=4&article=006

|_—F|.‘D

Home  About us

—

Mournal Home [ ]
Current Issue | ]
|Archive /Issues [l
TOC | ]
Registration | ]
Subscribe | ]
Editorial Board | ]
|Aims & Scope | ]
|Author | ]

Guidelines »
[Ethics & [ ]
NEWS'&'EVE’HTS_.

Abﬁs—.

Article ]
o

lndizm]()urnzlls.com
;

sers online: 2781 [l [i] [jj] ®
A Product of Dv Enterprises Pt Lia
My Profile i i Article issi Usage isti Price List 2022  Contact Us  Tutorial Login/Register
Email id [ Logn |

—
JIMS8M: The Journal of Indian Management & Strategy

sample Issue

X | & Searchresults - Google Drive X | [ Department Wise data - Google X [IJ] #Covid-19: A journey of indian ¢ X+ voo=

— (49.36.190.249)

Year : 2020, Volume : 25, Issue : 4

First page : ( 48) Last page : ( 52)

Print ISSN : 0973-9335. Online ISSN : 0973-9343.
Article DOI : 10.5958/0973-9343.2020.00032.0

#Covid-19: A journey of indian consumers from normal to new normal
Virmani Kamna', Kaur Manpreet?

"Research Scholar, Indian Institute of Foreign Trade, New Delhi

2Research Scholar, School of Management Studies, IGNOU, Delhi

Online published on 6 March, 2021.

Purpose

The purpose of this paper is to provide a conceptual background and managerial implications of COVID 19 and its impact on consumer behaviour.

Design/Methodology/Approach

This is primarily a conceptual paper focusing on the impact and changes in the consumption pattern of consumers due to the COVID-19 pandemic. The paper
undertakes a thorough review of the relevant literature.

Findings
The findings of this paper suggests that both consumers and business firms are on a new learning curve adjusting to the new normal. To fulfil the needs of consumers in

the situation of crisis it has become essential for business firms to integrate their supply chain logistics and their warehouse operations and encourage online
procurement of goods.
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