Advances in Economics and Business Management (AEBM)
P-ISSN: 2394-1545; e-ISSN: 2394-1 553; Volume 4, Issue 5; A
© Krishi Sanskriti Publications
http://www.krishisanskriti.org/Publication.html

pril-June, 2017, pp. 271-275

Has Consumer’s Attitude towards
Changed: A Study Conducted in

Mcdonald,s‘
South Dely;

Manjot Kaur Shah' and Ishpreet Kaur Virdi?

'Research Scholar, Amity University
'Assistant Professor, Mata Sundri College, Delhi University
*Research Scholar, Department of Commerce, Delhi University
*Assistant Professor, Mata Sundri College, Delhi University

Abstract—India is one of the world’s largest consumption economy.
Every global consumer product company wants to have a Share of
consumption pie. With India's economy projected to record strong
growth in the years to come, the Indian consumer is expected to be
endowed with increased spending capacity. With rising income
levels. discretionary spending is likely to increase. Eating out is one
such form of discretionary expenditure. The Jast food industry has
been on growth for more than a decade. McDonalds is one such
name in fast food industry which is liked by consumer of all age
group due 10 its affordable prices and taste. C ompetition has been on
rise and same has been felt by McDonalds as McDonald’s results
have disappointed Wall Street and there has been decrease in sale.

One of the reasons for decreasing sale can be owed to competition
McDonald's face from various other outlets dealing on same
business style. McDonald’s is one of the oldest Jood chain and have
outlet in most of the countries. With time consumer need, taste and
preferences are changing and McDonald’s hav? lo adjust itself
according to these changing needs. T hi.s paper tries to analyze the
challenges and issues that McDonald'’s is facmg and an attempt has
been made to suggest possible solution in meeting those challenges.

A study was conducted on 120 respondents zr{ South De{h;, to
understand consumer attitude towards McDonald’s as compared to

other OSR options available.
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2. INDIAN FOOD SERVICE MARKET

According to Euromonitor Research Full time &,
restaurants and Quick Service Restaurants constitute M
73% of India’s food service industry. Almost §]7, of
consumers prefer to eat-in and only 19% prefer to gz -
delivered or take away. There are massive opportuniics -
food chains in the Indian market. The reasons for grows -
demand are large share of young population, more dispos:
income, changing lifestyle, increase in urban population. me:
working women etc. Indians no longer need a special oceusis
to go out and dine. They do it on regular basis whenever
feel like going out to eat.

According to NRA] Report, 2016 QSR’s (Quick Snic
R‘es:taurants) aré most preferred destination followed by e
dining restaurants when i comes to dining out.

Table 1: Why Indians Eat OQut

Reason why Indians eat oug % of total eating out occasiont

Shopping and casua] outing 15% ‘
Family outings Vﬁﬁo_"/’/
Friends outings o "'Wl/
Family function \ﬁ_;/

Business meetingsg g
AT A | \\‘_0—"‘—/“
Alternate to cooking N
A 3 JEN N N < . ‘
C om ’“lﬁ',\‘ cating out 8%
l:xpcruncn(utlon )
- . T ——— —t— 8%
Spending free time o
—Spending free ume 7%
Lestivals

Source: India Food Service Repor 2076

Fast food: chains such o McDonald's, Kpc. Subwa)
Domino’s Pizza, Haldiram’s apg Bikanery ]S’ e estimated 10
have combined sales of R, 92.000 rore b ala are estim o
make an entry into small cities. Y 2016-2017 as the)
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