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~redit Risk Assessmey i

Analysing ©
CommerCIal

- Dr. Rentt 1018

. nalyses the various judgmental and analys; :
;’71;; ; t:gzgzalegt in banks to measure the cred_i triska n% t::ikmdu n.&v_l :
during the life span of a commercial loan. The inpu tfor this ﬂnaly. 2
literature, and unstructured personal interviews with 38 cregyy, nd Sy,
twelve Indian public sector banks. Various economic and eny;, M8
expose business and industry to varied risks and e
transferred to banks while granting commercial loans coupled yigy, ., Uy
commercial borrower to willfully default and siphon of R
unauthorized purposes. Therefor:e, the l?anks must develop compr,
assessment framework for efficient risk measurement and rigk
business loans to minimize the credit losses. The study has cong

combined use of quantitative and judgmental approaches provies|
credit risk assessment of business borrowers. Experiential factors }
analysts' job experience and his tacit knowledge improves

appraisals in Indian public sector banks.
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Abstract

1. INTRODUCTION

Banking prudence and efficiency to manage their ris
cycle and environment would help to alleviate cI
2018).A dynamic business environment, global and domes
necessitated for Indian banks to improve and integrate
management systems to maintain asset quality and mpEe
Credit risk refers to the possible losses of banks coming
failing to repay (Han, 2015). Credit risk mainly exists in Hi®
principal loss risk; interest loss risk and profit loss risk
position of Indian public sector banks (PSBs) on._
alarming as these are registering highest gross Nt
res?tructured assets than their counterparts in the ban
Private and foreign banks, Reserve Bank of India (RB
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