Recent
Advances and Challenges
in Finance and Marketing

for New India @ 2022

Editors

Dr. Renu Arora
Dr. Sharda Garg
Dr. Sapna Dhaliwal
Ms. Parvinder Kaur

Pinnacle Learning

Scanned with CamScanner



et

Published by Pinnacle Learning

24, D.D.A Shopping Complex Ber Sarai, Ney, .
F-Mail: pinnaclebooks1@gmail.com elhi 14 0y
76

Phone: 9811592500

Recent Advances and Challenges in Finance and

New India @ 2022 Marketiny

© Authors

All rights reserved. No part of this book may be reproduceq o
utilized in any form or by means, electronic or mechanicall
including photocopying, recording, etc., without permjssionin'
writing from the authors.

First Published in 2019

ISBN : 978-93-83848-58-4

Scanned with CamScanner



Contents

List of Contributors Ll
1. Intef-linkages between US Stock Indices and Indian 15
Capital Market

Dr. Anju Arora & Ms. Rewa Kamboj

2. Measuringthe Degree of Financial Development of the 26
Economy and its Role in Promoting the Economic
Growth- An Empirical Study of Selected Countries

Ms. Gunjit Kaur

3. Forensic Accountingin India 38
Ms. Gurpreet Kaur
4. CreditRating Agencies-Riskand Regulations 53
Ms. Harshita Gupta & Mr. Dixit Yadav
5. Financial Market Development and its Reforms: 67
A Basic Overview
Ms. Manisha Mittal
6. Crowdfunding: AnEmerging Alternative to 85
Traditional Source of Financing
Ms. Aakriti Goel and Mr. Bharat Khurana
103

7. Capital Market Flows- External Debt

Ms. Poonam Arora
8. AFrameworkfor Analysing Performance of Mutual Funds 115

Ms. Subhalaxmi Nath

9. Analysing CreditRisk Assessment in Commercial 128

Bank Lending in Indian Context
Dr. Renu Arora

Scanned with CamScanner



10.

11.

12,

13.

14.

15.

16.

17.

18,

19. Customer Satisfaction, Customer Relationships,

{s. Kirandeep Kay ,

Teachings'g sg o Siness Ethics in the Light of

Implication of Widespreaq Data- S ;.

across Financial Institutin, inthe Uarm

Consumer, under the Ney, Open Ban.llfi' on g

A Comparison with the Digita] Worlg ngRe gime. 143

Ms. Tanvi Aggarunl & s, Jastueet Ay,

SHG-Bank Linkage Prq
Socio-Economic Advan

Dr. Laxmi Pandey

gramme, A Study of the

cement of Uttarakhand 1
39

A Comprehension on Socjga] Banking
Ms. Chetan Kauy

Analysis of Consumer Behaviourop
C
Durable Goodsin Delhi/NCR nsmer

Ms. Madhu Khanna, Dy, Bineet Sinhg & Dr. Sanjay Kymgy Sud
aday

Global Branding 197
Ms. Garima Bhardwaj

Green Supply Chain Management in the
Context of Indian Pharmaceutica] Industry and its Role
in Enhancing the Performance of Supply Chain

Ms. Kritika Rana & Dr. Sanjeev Kumar Sharma

208

Impact of Social Media Advertisement on 24
Consumer Purchase Intention - A Review of Literature

Ms. Karishma Arora

Influence of Health Consciousness and Environment 235
Friendly Concerns on Buying Intention of Consumers
towards Organic Food Products

Ms. Nidhi Sharma & Dr. Shweta Bhatia

A Review of Factors Effecting Attitude towards
Ready to Cook Food

Ms. Deepika Varshney & Dr. Jyotsna Sharma

247

256

Ikhism: A Philosophida] Study




20. Impactof Sales Promotional Tools on Purchase Decision 264
Dr. Sapna Dhaliwal

21, Total Quality Management: An Effective Customer 275

Engagement Strategy
Ms. Sirtaj Kaur

22. Bridging the Ecological Gap in Business 282

Dr. Meenakshi Sinha Swami

23. Understanding Business Ethics in the light of Teachings 293

of Sikchism: A Philosophical Study
Ms. Kirandeep Kaur & Ms. Jolly Singh

24. A Study of Awareness about Cybercrime among College 301

Students in Gurugram
Ms. Seema Singh & Ms. Pinky Harit

25. Transforming Rural India through Pradhan Mantri 308

Jan Dhan Yojana
Ms. Seema Singh & Ms. Dipti Prakash Sahu

26. Impactof Environment Management System 314
on Financial Performance: An Empirical Study of Indian firms

Dr. Monica Aggarwal & Ms. Pritika Dua

27. Impactof Corporate Governance on Firm Performance 324
Ms. Jasmeet Kaur

28. Making Corporate Social Responsibility 335
System More Effective and Fruitful

Dr. Gurmeet Singh

29. Corporate Social Responsibility: An Overview 343
Dr. Lakshmi Vatsa

Scanned with CamScanner

I



Scanned with CamScanner



