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g BuSiness Ethics in the Ii
IKhism: A Philosophiea] Sgtll‘ltd;f
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Abstract

yis paper @S 10 explain the etyicat ioces and moral dj
0 rk’[]ﬂﬂ“e and business ethics, | thas used a qualita tzve(::rlz(::l’;;gi ;hat are found jyy the

ueshions and C/m{IenS@ Jaced by people in their professional liﬁ”d answers to
d,'s];ancsty, lack of integrity, conﬂicts etc. are not uncommeoy in Uu:]z's' Problcr.ns like
fie domain of z'um:kplace. The philosophical exposition of these probl e'::;"s. especially iy
yeachings of S.zk]u-sm makes one aware of not only the solytions but a;“ the light of

actical app[';_caﬁon 'of the solutions. The principal scriptyre of Sikhisf:: gb‘,’“t the
Granth Sahibji con tm.ns the answers that we are looking for in order to solve o” Gury
resoloe the dilemmas 111 work ;_alace. The notion of oneness beyond diversify isft;at]}(zer
lution to the problem.of dualltg/ which s the root cause of discrimination bet-weg; tZ
meand the other. The sense thzer'archy which resides in the core of society is denieq by
Gikhism thus emphasizing the notion of equality and oneness. This relatedness to gl 4
wll is one” crosses the boundary of difference between the mempbeys of society and
ence, in the light of the teachings of Sikhism one gets the idea of following the natyyg)

cdeof conduct based on honesty and equality everywhere including the workplace,

UNDERSTANDING BUSINESS ETHICS IN THE LIGHT OF
TEACHINGS OF SIKHISM: A PHILOSOPHICAL STUDY

Business ethics, as we all know, is the study of ethical principles, moral
standards and moral problems that take place in the business environment.
ltisa form of applied ethics, which examines the conduct of individual and
business organization as a whole. In other words, it is the integration of day
o day morals and ethical norms to business and applies to all types of
business", Ethics is a base of trust in business. It is a common observation thfat
People decide to buy a firm's goods or services on their perception of its
: C,S The presence of ethics in businesses, thus, increase sales or increase

*eputation’. Even employees at all levels face ethical issues. Matter of

i\
_ - 6602/
. . : net/publication / 30892
Bussiness Ethics, hitps:/ /www.researchgate.ne //PAccessed 28/07/19

6 )
ity / /19.hitps:// businessjargons.com/business-ethics.html

logs, _ b B t nt-to-business/
Aq‘ssﬁd’n/UE/E‘ISCC‘?‘SIObal.com/201 4/11/25/ why-is-ethics-importa
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